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HH Sheikh Mohammed Bin Rashid Al Maktoum
Vice President and Prime Minster of the UAE and Ruler of Dubai

HH Sheikh Hamdan Bin Mohammed Bin Rashid Al Maktoum
Crown Prince of Dubai

SECTION 1

Introd ucti on

This publication presents the 2013 ranking of Dubai’s top SMEs
which have shown the willingness and ability to participate in
the ranking. The ranking is based on both financial (growth and
financial soundness) and non-financial (innovation, human capital,
corporate Governance and international orientation) dimensions.

The Publication reveals the rankings by the
following categories:
Overall 100
Top 5 SMEs in Financial Growth for the following Financial
Size Categories:
- Up to 20 Million AED
- 20 – 50 Million AED
- 50 – 100 Million AED
- 100 - 250 Million AED
Top 10 SMEs in Innovation
Top 10 SMEs in Human Capital Development
Top 10 SMEs in International Orientation
Top 10 SMEs in Corporate Governance
Profiles of the top 100 SMEs
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HE Sami Dhaen Al Qamzi
Director General,
Department of Economic Development,
Dubai Government

I congratulate the top 100 SMEs and thank
all SMEs that applied for the initiative. I urge
all those that did not make it to the top 100 to
review their feedback and take actions to close
any gaps. Dubai SME stands ready to guide you
in your growth and expansion journey.
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A robust SME sector is indicative of the diversity, flexibility and
sustainability of any economy. The Government of Dubai sees
SMEs as a priority sector in its economic and social development
strategy. As the chief enabler of SME development in the
emirate, Dubai SME has launched various initiatives from time
to time, progressively leading towards a comprehensive growth
environment for entrepreneurs.
Going by the official SME definition unveiled by Dubai SME in
2009, 95% of the enterprises in Dubai are SMEs and together they
are responsible for 43% of the total workforce and 40% of the total
value added in the emirate. SMEs provide the best opportunities
for new business models, employment as well as innovation and
when placed within a progressive development ecosystem they
can fast evolve into global enterprises.

stages of development and maturity of Dubai’s SMEs. But the
ranking of Dubai’s top SMEs is not an end in itself. Rather, it is
a means to groom these promising, willing and able SMEs to be
bigger and better enterprises and have the potential to expand
to larger global enterprises. We are also better off knowing who
these top SMEs are.
The multiplier effects of such an initiative are evident – greater
media coverage and interest, inspiration, networking and
potential business deals, national and international investor
interest, and overall learning by the CEOs who want to progress
to the next level. I am confident that the ranking will attract more
SMEs in the coming cycles.

An important strategy of the development plan of Dubai SME is
to identify and recognise top performing SMEs, through a ranking
initiative – The Dubai SME100. Launched in 2011, the Dubai
SME100 has created significant impact among the SME and the
stakeholder community. It is based on sound eligibility criteria,
evaluation processes and scoring that highlights the different
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HE Abdul Baset Al Janahi
Chief Executive Officer,
Dubai SME

The SME sector in Dubai has shown remarkable
resilience in recent times much in line with the
trends visible in the emirate despite a challenging
global economic climate. More business licenses
were issued to new and existing entities by the
Department of Economic Development in Dubai
in 2012. Overall, optimism prevails among SMEs
and many of them are set to invest in their
future growth.
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The Dubai SME100 initiative launched in 2011 has shown
remarkable progress despite being a new initiative. Through our
capability development partners, our SME 100 companies actively
participated in the various upgrading activities covering corporate
governance, business valuation, human capital development, legal
due diligence and risk management. More than 500 participants
participated in the knowledge seminars and on-one due diligence
exercises. At least half of the 2011 batch of SMEs are upgrading in
one of these areas. Dubai SME will continue to offer these upgrading
initiatives, and more partners will be brought onboard to offer more
knowledge services.
More than 3,000 SMEs applied or were nominated for the 2013
ranking, a 178 per cent increase over the 1,092 SMEs nominated for
the 2011 ranking.
Considering industry averages, the net output of these SMEs is
roughly AED 53.3 billion while their total value-add is about AED
16.2 billion. Moreover, the total number of SME registrations and
nominations in the 2013 ranking represent about four per cent of
the eligible SMEs with at least three years of operations. Together,
the nominated SMEs also represent a workforce of around 93,500.
Almost 53 per cent of the SMEs nominated are from the trading

sector, 36 per cent from the services sector and 11 per cent from the
manufacturing sector.
For the top 100 SMEs, the overall combined turnover exceeds AED
4.5 billion, and profit exceeds AED 434 million. This is double the
amount compared with the 2011 ranking of the top 100. The total
headcount between the top 100 in 2013 is more than 7,000 while
their productivity per worker is more than 636,000 dirhams. Sectorwise, 60 SMEs are in the services, 26 from the trading and 14 from
the manufacturing sectors.
I hope that Dubai SME100 will grow from strength to strength, and
more deserving SMEs will be ranked in successive cycles. These
SMEs will certainly serve as inspirations and role models to other
aspiring entrepreneurs. I also hope more SME stakeholders come on
board as partners with Dubai SME to offer upgrading opportunities
to our top SMEs.
I extend my heartiest congratulations to the top 100 SMEs and
commend all the SMEs who applied to the initiative. I also wish all
SMEs great success in their endeavours.
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Overview and
Objectives of Dubai
SME 100
Launched under the patronage of His Highness Sheikh Hamdan
Bin Mohammed Bin Rashid Al Maktoum, Crown Prince of Dubai
and Chairman of Dubai Executive Council, Dubai SME100 identifies
the top-performing SMEs in Dubai to help groom them into bigger
and more sustainable enterprises, and to support them in their
growth into larger and internationally oriented companies. More
than just a ranking, the objective of Dubai SME 100 is to inspire
willing and able SMEs that have the potential to be world-class
enterprises, to invest in innovation and people, and to sustain
growth. The ranking also serves as a tool for helping SMEs identify
capability gaps for improvement. This is the primary added value
of Dubai SME 100: the ultimate outcome is for Dubai to have more
growth-oriented, innovative, capable, and sustainable enterprises
that can fly the UAE flag high.

Eligibility Criteria
To be eligible for the Dubai SME 100 ranking, an enterprise should
meet the threshold defined by the official definition of SMEs in
Dubai as shown below:

Trading
Employees

Manufacturing
Turnover

Employees

Services

Turnover

Employees

Turnover

Micro

<=9

&

< = AED 9 mn

< = 20

&

< = AED 10 mn

< = 20

&

< = AED 3 mn

Small

< = 35

&

< = AED 50 mn

< = 100

&

< = AED 100 mn

< = 100

&

< = AED 25 mn

Medium

< = 75

&

< = AED 250 mn

< = 250

&

< = AED 250 mn

< = 250

&

< = AED 150 mn

An SME is defined as an entity engaged in an economic
activity, with a legal form (registered as a business either with a
commercial registry like the DED or with a free or industrial zone)
and meets the thresholds of employee headcount and turnover as
applicable to the industry group it belongs to (Trading /
Manufacturing / Services), as specified by Dubai SME.
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The enterprise must
also meet the following
additional criteria:
Criteria

Type of company
Presence
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Description

The enterprise must be a for-profit business.
The enterprise must be registered in Dubai, either with Department of
Economic Development or with a free zone authority in Dubai.

Existence

The enterprise must be in existence in Dubai for a minimum period of 3 years
at the time of application.

Audited Financial Statements

The enterprise must disclose audited financial statements for the past 3 years
for the purpose of screening and follow up application.

Willingness to
Participate

Once shortlisted for evaluation, the enterprise must participate in the process
of discussions, interviews, site visits, etc. and must furnish supporting details
as required.
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Application, & Ranking
Process and
Post-ranking Activities
1- Interested SMEs can register by completing a standard
registration form.
2- E
 ligible SMEs will receive a registration number, username, and
password from SME 100.
3- SMEs then login to the website and fill an application form
providing more business details.
4- A
 pplicants are shortlisted based on financial parameters and
invited for further participation.
5- Shortlisted SMEs would be visited by SME 100 for further
evaluation of other parameters.
6- Final evaluation by SME 100 team to arrive at Top 100 SMEs
in Dubai.
7- A
 nnouncement of Dubai SME 100 Rankings for 2013.
8- S
 MEs that have been evaluated are given feedback on scores
and areas for improvement.
9- Finally, Post-ranking account management and capability
development of SME100 firms.

Evaluation Themes
The Dubai SME 100 evaluation themes have been developed
through careful research and deliberation on enterprise
performance. Many global enterprise ranking systems and
international excellence models were studied, and the most
appropriate ranking system for Dubai SMEs were developed,
keeping them in line with the overall strategies for Dubai SME
Development and the objectives of the ranking program. This
ranking system is designed to be an annual ranking system.
Unlike most ranking systems that use mainly financial measures to
rank enterprises, the Dubai SME 100 is ranked based on a weighted
combination of financial and non-financial themes.
There are two financial parameters: Growth Performance
and Financial Soundness. Non-financial parameters include:
Innovation, Human Capital Development, International
Orientation and Corporate Excellence.

The non-financial themes
include Innovation, Human
Capital Development,
International Orientation and
Corporate Governance.

10 %
CORPORATE
GOVERNANCE

15 %

25 %

GROWTH
PERFORMANCE

INNOVATION

50 %

50 %
FINANCIAL
PARAMETERS

15 %

NON FINANCIAL
PARAMETERS

HUMAN
CAPITAL
DEVELOPMENT

25 %
FINANCIAL
SOUNDNESS

10 %

INTERNATIONAL
ORIENTATOIN

SME 100

EVALUATION CRIERIA AND WEIGHTAGE
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Growth
Performance

Financial
Soundness

Growth performance refers to the growth of the SME applicant in
terms of business performance, measured over a period of 3 years.
Growth performance measurement entails:

Financial Soundness indicates the current financial strength of the
SME’s business. The assessment of financial soundness is based on
a combination of various financial ratios including: return (Return
on Net worth, Return on Total Assets), liquidity (Current), leverage
(Debt to Equity) and cash flow (Cash Flow to Sales).

• Growth in sales: cumulative annual growth rate (CAGR) in total
sales over the 3 years
• Growth in net profit: cumulative annual growth rate (CAGR) in
net profit over the 3 years

Innovation

Human Capital
Development

Defined as a new way of doing something or “new stuff made
useful,” it may refer to incremental and emergent or radical
and revolutionary changes in thinking, products, processes,
or organisations.

Defined as the knowledge, skills, competencies, and attributes
embodied in individuals that facilitate the creation of personal,
social, and economic well-being.

Refers to both the process of doing something new and the
output or result arising from the innovative actions. Innovation
may be linked to performance and growth through improvements
in efficiency, productivity, quality, competitive positioning, or
market share.

In the business context, it includes the competencies and
commitments of people within an organisation, such as their
skills, experience, potential and capacity. It can be a source of
competitive advantage for organisations.
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International
Orientation

Corporate
Governance

Includes the firm’s efforts to sell goods and services on
the global market, and includes international outreach through
joint ventures, alliances, distributorships, agency arrangements,
and others.

While underpinned by the principles of openness, integrity,
and accountability, it is about the management and control
of companies, providing a framework that defines the rights,
roles, and responsibilities of various groups. Companies will be
assessed on the presence of advisory board, documentation of
rights, roles and structure of the board of trustees, effectiveness
of management, and control and documentation of key policies
and procedures.
This theme will also measure the efforts a company has dedicated
towards achieving corporate excellence as demonstrated by
awards, quality certifications and desired Emiratisation levels.

Scoring Principle

The 3I Model

The performance of the SMEs on various parameters within the
themes will be assigned a score from 0 to 5. Parameter scores will
be aggregated to arrive at theme level composite scores for the
SMEs. The overall scores will be sorted, analysed and ranked to
collate at the Top 100 SMEs in Dubai.

For the evaluation of non-financial themes, applicant SMEs are
required to build a strong case for their performance based on
the 3I evaluation model. In order to do so, they should provide as
much detail with reference to as many parameters as possible.

The Dubai SME 100 evaluation team will assign high importance
to a consistently balanced performance by an SME across various
themes as compared to those SMEs with strong performance in
some themes and weak performance in other themes.

Intent

These are intents and plans of the management of the
applicant SME to focus on specific themes.

Initiative

These are the efforts of SME applicant on the specific
theme and the progress they have achieved.

Impact

These reflect the direct impact of the planning and
efforts undertaken by the SME applicant in the form of
business and financial performance.

After ranking, the SMEs are given specialised capability
development training in such critical areas as investment
development, corporate governance, valuation, legal support and
risk management. The ranking is valid for two years.
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SECTION 2

Dubai S M E 1 0 0 - 20 13 R ank i n g s

DUBAI SME100 Statistics
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A ppl i ca tio n Statistics fo r 2011 & 2013
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No. of the Top 100 SMEs
achieved double-digit revenue
growth for the last 3 years.

No. of the Top 100 SMEs achieved
revenue growth of more than 20%
for the last 3 years

No. of the Top 100 SMEs recorded
double-digit growth in their net
profits for the last 3 years

No. of the Top 100 SMEs with
more than 100 employees.
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DUBAI SME 100 / 2013 Rankings

29

Overall Ranking
1. Just Falafel

14. Ozon Techno Commercial

2. Wavetec

15. Sanipex

3. Index Holding

16. Samtech Middle East

4. Dubai Desert Extreme

17. Beta Information Technology

5. Elcome International

18. DGT

6. Dimara International

19. Hima Middle East Fze

7. Al Jaber Optical Centre

20. Enerplastics

8. Merlin Digital

21. The Blossom Nursery

9. Biz Group

22. Empire Aviation Group

10. Hira Industries

23. Ahdaaf Sports Club

11. PTL Solar

24. Hiphone Telecom

12. SPF Realty

25. German Imaging Technologies (GIT)

13. The Links Group Limited

26. NITIComputers
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27. Kimoha Entrepreneurs

40. Lunatus Marketing & Consultancy

28. Sea Of Incense & Perfume

41. Help Ag Middle East

29. Al Shami Sugar & Grains Packing

42. Romana Water Desalination

30. Geochem Middle East

& Distribution

31. Paramount Computer Systems

43. Centena Group

32. Corporate Business Services

44. Suntron Electronics

33. Nets International Communications

45. Levenbert Consulting

34. Adam Consulting

46. PropertyFinder.ae

35. The Nail Spa

47. Cadd Emirates Computer Trading

36. Pasta Regina

48. Wilson Learning

37. Advanced Baking Concept

49. Flagship Projects

38. Zero Five Zero Telecom

50. Ethos Consultancy

39. WMS Metal Industries

51. Commit
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52. Diva Models

65. Infotouch

53. Maclines General Trading

66. Satellite Visual Communication

54. Entourage Marketing & Events

67. Appetite Catering Services

55. Flying Elephant Events

68. Zams International

56. Innovative Hr Solutions

69. Global Trust Enterprises

57. Op3 Design

70. ABCO-Middle East

58. Bin Touq Fire & Safety

71. Mepco Gulf Co.

59. Gulf Seafood

72. The Box Self Storage Services

60. Aaa Roadside Assistance

73. Triple Crown Shippoing And Logistics

61. Adaptive Technologies

74. Nirsun Technology

62. Mycom Systems

75. Prodesign Advertising

63. Time Oak Hotel & Suites

76. Walls & Floors Middle East

64. DAS Collection

77. Coffee Planet
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78. Duexcel Dubai Consultancy Training &
Research Centre

90. Halley’s Comet Tourism
91. Barrel Energy

79. Abcon International

92. Lama Desert Tours

80. Tonnit Design & Advertising

93. Connect4 Digital Printing

81. Cyquent Technology Consultants

94. Nahar Building Materials

82. Emirates Trans Graphics

95. Al Wegdaniyah Transport Solutions

83. Xpertlearning

96. Exclusive Acrylic Middle East

84. TASC Labour Services

Industries

85. Regal Traders

97. Ask International

86. Ritmo Furniture Trading

98. 911 Fire Fighting & Safety

87. M.R.S.Pacakging

99. Barcode Gulf

88. Techlink Systems

100. Khairallah Advocates

89. Tablix Technology

& Legal Consultants
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Top 5 SMEs in

• Up to 20 Million AED

• 20 – 50 Million AED

1. Bin Touq Fire & Safety

1. Just Falafel

2. Flagship Projects

2. Dubai Desert Extreme

3. Nets International Communications LLC

3. Romana Water Desalination & Distribution

4. The Blossom Nursery

4. Sea Of Incense & Perfume

5. MAClines General Trading

5. ABCO-Middle East

• 50 – 100 Million AED

• 100 - 250 Million AED

1. Hiphone Telecom

1. Ozon Techno Commercial

2. Global Trust Enterprises

2. NITI Computers

3. TASC Labour Services

3. Sanipex

4. Index Holding

4. Mepco Gulf Co.

5. Wavetec

5. Beta Information Technology
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1. Merlin Digital
2. EnerPlastics
3. Wavetec
4. Hira Industries
5. Kimoha Entrepreneurs
6. Hima Middle East
7. WMS Metal Industries
8. Just Falafel
9. Index Holding
10. Dubai Desert Extreme
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1. Biz Group
2. Beta Information Technology
3. Al Jaber Optical Centre
4. Paramount Computer Systems
5. The Links Group Limited
6. Just Falafel
7. Sanipex
8. EnerPlastics
9. The Nail Spa
10. Centena Group
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1. Ozon Techno Commercial
2. WAVETEC
3. Elcome International
4. Just Falafel
5. Sanipex
6. Geochem Middle East
7. Hira Industries
8. Beta Information Technology
9. Niti Computers
10. PTL Solar
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1. German Imaging Technologies (GIT) Dubai
2. The Links Group Limited
3. Empire Aviation Group
4. Just Falafel
5. Paramount Computer Systems
6. Index Holding
7. Elcome International
8. PropertyFinder.ae
9. WAVETEC
10. Centena Group
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SECTION 3

Company P r of i les
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1

Just Falafel
“You have to always know how to
take a punch as an entrepreneur and
never to throw in the towel.”
Growing from one man’s desire to bring one
of his favourite foods to the 21st century,
Just Falafel is quickly becoming a global
phenomenon on par, in its food category,
with juggernauts like KFC, Burger Fuel, Pizza
Hut, and Subway. The idea of innovating and
reengineering a much loved Middle Eastern
vegetarian dish and building a business around
it, with a diverse menu and a commitment
to promoting healthier eating habits, even
within the fast food category. With plans to
grow globally in the coming year and open
franchises on all six continents, CEO Fadi
Malas is skyrocketing.

Fadi Malas

1*

8

6

4

4

* Financial growth category AED 20 M – 50 Million
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Wavetec
“Having ambitious, honest people in
senior positions in each department
of the company is essential.
Wavetec specialises in improving customer
experience at the service centres through
a conversion of their proprietary queue
management system, digital signage and
customer feedback technologies. On a similar
line, Wavetec manufactures and develops
information display systems based on LED
technology for high profile institutions, starting
off as a developer of tracking systems for
satellite dishes. With branches in five continents,
and technologies developed in-house, this once
start-up is ready to go and glow.

Tobias Bessone

5*

3

12

2

9

* Financial growth category AED 50 – 100 Million
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3
INDEX Holding
“We embrace change as it comes and
go along with our determination,
perseverance and inner belief.”
Abdul Salam Al Madani Textile Trading &
Tailoring, founded in 1928, was the cornerstone
that would later be the model upon which Index
founder Abdul Salam Al Madani would create
Index Holding, inspired by the vision of the
great leaders of the UAE. Today, the holding
company runs Index Trading and Investment,
Index Conferences and Exhibitions, Index
Healthcare Management, and Index Shared
Services. Driven by a desire to consistently
contribute to the society and economy of the
UAE and achieve unique milestones, Index
is currently consolidating its presence in the
MENA region and Asia, while planning for a
global expansion.

Dr. Abdul Salam Al Madani
CEO. Mr. Ramesh Hira

4*

9

25

24

* Financial growth category AED 50 – 100 Million
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4
Dubai Desert Extreme
“There’s no such thing as Get Rich Quick
Schemes! Everything comes from hard
work, passion and determination!”
DDE, as they are known, is the pioneer of the
skateboarding industry in the Middle East, but
has since evolved into much more: a leader in
action sports, lifestyle, and bicycle distribution
and retail; they went from a micro business as
a tiny skate shop, to having a store in one of the
most important shopping mall developments
in the world, when Mall of Emirates opened,
discovered bigger business by branching into
the bicycle business, survived the crisis by
slimming down and restructured, and they’re
now growing and ready to take on regional
markets. Big ambitions. Hard work.

Shahin Khodjasteh
CEO. Mr. Ramesh Hira

2*

10

68

44

Shariar Khodjasteh

60

* Financial growth category AED 20 – 50 Million
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5
Elcome International
“Our success is directly linked to
the capability of our team, and the
resulting reputation.”
Founded in 1969, when the UAE was still
known as the Trucial States, Elcome is the
leading provider of integrated solutions for
the shipping, defense, oil & gas, and yachting
industries throughout the Arabian Gulf and
the subcontinent. From their early beginnings,
almost half a century ago, as a marine
electronics repair shop, they have grown into
a sales and services partner for more than 75
of the world’s leading brands and partnered
with the world’s leading manufacturers to
offer turnkey solutions that enhance security,
safety, efficiency, and the environment. Now
onto diversification into new markets: oil &
gas, security, and defence.

Jimmy Grewal
CEO. Mr. Ramesh Hira

9*

23

13

3

7

* Financial growth category Less than AED 100 – 250 Million
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Dimara International
“Clients are gained thorough honesty
and transparency. You gain their trust
through strong determination.”
Running as four divisions of unique hospitality
concepts specialising in soft furnishings for hotels
(Dimara Supply), health concepts for hospitals
and clinics (Dimara Health Concepts), inflight
services for the complete supply of on-board
amenities (Dimara Inflight), and procurement
solutions for hotels (Dimara Consult), Dimara
International develops, designs, produces,
consults, and implements tailor made solutions
to all clients with extraordinary service,
strategy, and innovation. An organisation that
adapts instantly and modifies its vision as
opportunities present themselves, the people
at the helm of Dimara understand the nature
of the local market and thrive through careful
strategic planning. Next up: Europe.

Mohamed Sharif Al Zarooni
CEO. Mr. Ramesh Hira

12*

24

26

25

29

* Financial growth category AED 20 – 50 Million
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7
Al Jaber Optical Centre
“Hard work, unrelenting passion,
determination to succeed and a
drive to make a difference.”
From a family- owned business launched
over twenty years ago with a dedication to
personalised eye care to a retail corporation
with over 40 outlets that is your one stop
optical destination, Al Jaber Optical Centre is
a home grown success and an independent
institution with Abdullah Rehman Al Jaber
guiding it towards further expansion with
a customer centric approach to business:
passion, trust, reliability and integrity are
brand values that the company is committed
to taking very seriously, all the time. It seems
to be working, with Al Jaber held high as one of
the leaders in the market.

Ahmed Jaber Belshalat
CEO. Mr. Ramesh Hira

10*

12

3

93

30

* Financial growth category AED 100 – 250 Million
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Merlin Digital
“To be with the pulse of this
extremely creative and wonderful
industry is what keeps me going.”
Marketing and retailing consumer electronics
is a highly competitive business, and one that,
ultimately, can be a lot of fun. At least that’s
how founder and CEO Suhail Bachani feels,
having begun working towards the ultimate
launching of the Merlin brand back in his early
teens, tinkering with computers. Now, with a
successful model that has been time tested
over the last decade in the UAE, they’re ready
to go global. And they’re halfway there, with
franchises in Singapore, Ukraine, Mauritius,
and the UK.

Sharad Bachani

10*

1

83

38

80

* Financial growth category AED 20 – 50 Million
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9
Biz-Group
“Getting people right drives
everything else.”
To some, it’s about product. To others, it’s
about people. With biz-group’s work centred
corporate training, team building, and
business coaching, they know they’ve got
one thing right: companies don’t succeed,
people do. They work hard at making sure they
surround themselves with the best people and
they leverage this synergy of great minds and
talents to give the best they can to every single
client. By 2015, their “big hairy audacious goal
is to biz 1 million people hours,” a goal that
seems very achievable with their high spirited
approach to the biz.

Hazel Jackson

30*

11

1

56

31

* Financial growth category AED up to 20 Million
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Hira Industries

“I could pinpoint a lot that has
worked, but mostly its patience. The
hardest for many entrepreneurs.”
A family business founded in 1980 by Mr
Ramesh Hira as a trading company, Hira
Industries LLC has evolved and transformed
into a manufacturing powerhouse in the
Middle East spending billions on construction
to improve existing infrastructures. Over the
years the company has grown into several
new manufacturing lines that supply into
the Civil and MEP construction requirements
for the Middle-East, India and African
markets. Manish Hira joined the business in
1999 and has since further added many new
manufacturing lines within the business,
including growing it internationally.

Manish Hira
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7

Girish Hira
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PTL Solar

“We believe that the practice of
going green is a habit that needs
to be developed.”
PTL Solar is spearheading its efforts to promote
world class reliable solar energy solutions for
aviation, transit, marine, industrial, oil and gas,
telecommunication, agriculture, government,
military, rural development, residential and
commercial applications in the Middle East,
Africa and South Asia. Since 2005, it has gone
against the trend to establish itself as the
pioneer in solar technology, and has grown
with the demand for renewable energy, while
they have cultivated more awareness through
education and their ‘Solar for Schools’ and
their Solar Academy. Now operating across
Africa, the Middle East, and the Indian subcontinent, PTL has definitely established itself.

Prabissh Thomas
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SPF Realty

“The process of learning is unlimited.
Dedication, patience, integrity, and
transparency are our values.”
SPF Realty was setup in 2005 with the single
aim to provide quality services in the Real
Estate brokerage segment, to make sure
that whichever party [buyer or seller] is being
represented should receive the best market
information, comparative price analysis,
fair value for property, updated regulations,
and ethical transparency. SPF Realty
mainly focuses on real estate sale and lease
brokerage, with real estate development sales
projects a recent speciality. Sticking through
the crisis through sheer determination and
optimism, SPF has grown exponentially, and
continues to expand.

Ranjeet Chavan

14*

35
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45
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Mahendra Singh
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Links Group of Companies
“Excellence must be a habit, not a
once-off experience. Mediocrity is
not an option!”
Many companies help new entrants to the
market, but Links Group - since 2002 - have
consistently allowed foreign companies to
concentrate on their core business whilst
they take care of the rest. By eliminating the
time-wastage and red tape, Links allows
companies to concentrate and take full control
of their business from day one. Additions to
the company formation and local partner
services are being developed, including a move
into offshore fiduciary services. Invested in
supporting consultants overseas to educate
foreign businesses about opportunities in
the UAE and Qatar, Links, in short, is about
empowering entrepreneurship.

Julie Irving

8*

79

5
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John Martin St. Valery
CEO. Mr. Ramesh Hira
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Ozon Techno Commercial
“We maximise niche markets
and then expand to new ones,
systematically.”
Since their inception in 1997, Ozon Techno has
been committed to providing superior quality
to customers and significantly focusing its
efforts to ensure that every customer gets the
greatest value. Licensed to carry out sourcing,
distribution, selling, and marketing of AKAI,
Nakamichi, and SANSUI brands in the Middle
East and Africa, with offices across Asia, Ozon
Techno is actively and constantly building
its brand and increasing its market reach.
CEO Shamsuddin Palackal first launched this
business because of his love of brand building,
and he seems to be getting everything it right
with Ozon Techno.

Shamsuddin Palakal
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32

1
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Sanipex Group
“The best experience has been the
opportunity to work with people from
many nationalities and cultures.”
Established in 1995 as a regional sales
agent, Sanipex Group distributes high quality
bathroom and plumbing products. Their first
BagnoDesign showroom was opened in 2002
and that has set the stage for international
growth: today, they have 30 showrooms in
the region, and have opened their inaugural
international store in London, along with a
national distribution network across the UK,
with active plans of launching in Glasgow,
Lagos, Hong Kong, Shanghai, Singapore,
and Johannesburg in the coming six months.
Inspired by Dubai’s can do approach and multiculturalism, they’ve worked hard, and made it.

Daryl Barker
CEO. Mr. Ramesh Hira
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SamTech Middle East
“Finding new prospects, by
introducing new ideas and domains
that guarantee sustainability.”
The business of intelligent wireless fleet and
asset solutions has been almost redefined
by SamTech’s dedicated and comprehensive
approach to productive and efficient
implementation of location based services
and monitoring solutions across the board.
Complete turnkey projects that are marked by
their innovative approach and their user-centric
designs, SamTech’s solutions are a reflection of
its founder and owner, Samir Abdul Hadi, who
maintains that without determination, selfdiscipline, and self-motivation he would not
have survived the push. Today? Number 18 in the
first SME100 ranking of 2011, and number 19 in
Arabia 500’s 2012 Fastest Growing Companies.

Samir Ibrahim Abdul Hadi
CEO. Mr. Ramesh Hira
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Beta Information Technology
“Knowledge. Focus. Dedication.”

There was a gap in specialised integrators
for networking systems and advanced
technological
knowledge
in
data
communications. The market demand for
both was sizeable. Sensing the opportunities,
Osama and Mamoun Al Daour decided to
capitalise on it, launching Beta Information
Technology in 1999. They have, over the last
14 years, grown and expanded the business
into the GCC, Yemen and East Africa. The drive
to enhancement and development enriched by
the industry itself ; and the consistent challenge
of meeting new creative needs from clients,
the regional market changes, and a personal
dedication to knowledge is what has made
Beta Information Technology what it is today.

Osama Al Daour
CEO. Mr. Ramesh Hira
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8
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DGT

“The main source of my motivation
is the feeling that society, as a
collective, is benefiting.”
One of those refreshing success stories that
are about people wanting to do the best they
can for people, not looking for a profit, just
finding one: DGT started off as a fresh foods
and healthy living supplier and distributer.
Locally sourced, whenever possible, always
about healthy habits and eating, from water
products like SIRMA to Blink, the beauty food
supplement, they have developed a portfolio
of outstanding, sustainably produced, and
beneficial brands that they have been very
successful retailing and distributing across
the UAE. Up next: consolidating it all, and
diversifying even more.

Ibrahim Bin Shaheen

10*
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HIMA Middle East
“Seeing the vision fulfil itself and
the creation of jobs are the two most
inspiring and rewarding outcomes.”
One of the oldest organisations in Dubai,
Hima started in 1908 as a shipping supplier,
becoming a leader in Process Safety Industries
for automation solutions. Catering to safety
in oil & gas, petrochemical installations and
refineries, they develop holistic customer
relationships as way to achieve set goals,
with a globally unique dedication to plant and
process safety. Their “Safety together with
Profitability” approach lives as a driving force
for the business, adding value to customers
through superior technology products that
are consistently supported by effective and
efficient services.

Denrich Sananda
CEO. Mr. Ramesh Hira

17*
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EnerPlastics LLC
“We continuously invest in upgrading
our plant with premium testing and
quality control monitoring equipment.”
With a view to breaking into the plastics market
and innovating on an international level,
EnerPlastics started in 2000 as a manufacturer
of ‘intermediate raw material’ (masterbatch).
Competing with global brands meant
consistent quality control and upgrades, with
their plant continuously being upgraded for size
and performance. In recent years, this involved
high monitoring and efficiency being achieved
by a highly skilled graduate level workforce at
even the lowest levels. Essentially, they run a
world-class manufacturing operation that is
currently looking to expand into the European,
North and South American markets, and the
name of their game is streamlined efficiency.

Akhter
CEO.
Mr.Aman
Ramesh Hira
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The Blossom Nursery
“The impetus was always that the
earth is not a gift from our parents,
but a loan from our children.”
Blossom’s vision is to “Believe, Achieve,
Become & Blossom”by providing a secure and
stimulating environment where each child
reaches his/her own potential. Putting emphasis
on people, prosperity, and planet, Blossom
operates nursery schools and early learning
centres for children up to age six and believes
in leaving them with the knowledge destiny
and positive start to education. Grounded in a
theoretical understanding of sustainability and
education, and a love for children and a vision
of giving them a better future, Zahra Hamirani
(Esq.) launched The Blossom Nursery and has
created a system that builds character and
empowers children. It’s inspiring.

Zahra Hamirani
CEO. Mr. Ramesh Hira
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Empire Aviation Group
“Many entrepreneurs diverge from
their expertise and fail: stick to what
you know and enjoy the journey.”
Entrenched in several activities in the
private aircraft industry, Empire Aviation
Group has grown at a remarkable rate into
an international and multi-continental
corporation that provides top-of-the-line
asset management, sales and acquisition, and
private charters in the UAE, India, Nigeria, and
Oman. A passionate and dedicated team of
aviation lovers who found a niche in the market
and went for it, their favourite part of the job
is the interaction with their clientele, who are
some of the most successful people in the world
—which says a lot about their quality of service.

Paras Dhamecha

6*

92
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40

Steve Hartley
CEO. Mr. Ramesh Hira
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Ahdaaf Sports Club
“Our drive is irrevocably motivated
by the three Ps: planning, passion,
and perseverance.”
Ahdaaf offers fields for friends and colleagues
to have a great game of football, basketball,
volleyball or badminton, with its one-stopshop concept for sports that aims to promote
a healthy lifestyle and connect communities
through sports. The reasoning was simple: the
four founding partners had studied in Canada
and the United States, making regular use
of indoor sporting facilities in the winter
months —Dubai was lacking the same service,
for those baking summer months. With 9
indoor fields in Dubai and 4 outdoor fields in
Abu Dhabi and Sharjah, they have also held
numerous sporting events.

Yousuf Al Hashimi
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HiPhone Telecom
“Change is the only constant;
therefore we must constantly create
in order to compete.”
They grew from a little shop selling phone
covers to an entrepreneurial operation with
plans to expand regionally in the near future.
Mobile Accessories have not only become
a necessity, but a trend. Today, consumers
match their accessories to their outfits, their
moods or simply purchase accessories to be
in line with the latest fashion. HiPHONE was
launched in 1994 as an accessories outlet to
fulfil growing demand, later transforming
into a company with 22 retail stores across
the UAE. Today, they are a full telecoms
devices and accessories provider. Taking baby
steps was the trick.

Saif Abdulla Al Ali
CEO. Mr. Ramesh Hira
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German Imaging Technologies
“Seeing the vision fulfil itself and
the creation of jobs are the two most
inspiring and rewarding outcomes.”
If awards were what defined the success of a
business then German Imaging Technologies,
with Dr Sassan Dieter Khatib-Shahidi at
its helm, has got them all: a veteran of the
SME100, number one producer of OEM
cartridges regionally, and in the top fifty
worldwide in their industry. With the man
behind the business driven by a desire to create
something unique and a refusal to compromise
ideals for profits, they are a shining example:
quality and consumer-centric thinking are keys
in the new business era.

Dr Sassan Dieter Khatib-Shahidi
CEO. Mr. Ramesh Hira

41*
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Niti Computers

“We have had to overcome so many
hurdles and obstacles, and our hard
work and dedication has paid off.”
Trading in computing since 1996, Niti
Computers has become a major IT distribution
business spanning several countries across the
Middle East and Africa, holding partnerships
with an array of leading vendors, including
HP, Dell, Toshiba, Samsung, Acer, Canon, and
Epson. Their motivation stems from more
than just a profit-based business approach:
they are working hard to be recognised as an
Entrepreneur at Global Level and want to be
ranked in Top 5 of the IT Distribution Business
entities. Those are hefty aims for a company
that started as a shop in Dubai and Nairobi,
aims they’ve almost achieved.

Niti Shroff

2*

80

34

9

CEO. Mr. Ramesh Hira

Manoj Shroff
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Kimoha Entrepreneurs
“Transparent communication
and understanding others’ views
positively is fundamental.”
Green LEED Gold Certified and an ISO
9001-2008 company, Kimoha is a pioneer in
manufacturing and marketing self-adhesive
labels and flexible packaging applications,
paper products for retail and office use,
complimented duly by providing auto ID
equipment and solutions for most industries,
particularly aviation baggage tags and boarding
passes. After over two decades committed to
excellence and relentless performance, Kimoha
has become synonymous with quality and
promptness. Consistently upgraded production
facilities and a team of qualified professionals
dedicated towards quality assurance and
customer delight have enforced its position in
virtually every market segment.

Vinesh Bhimani
CEO. Mr. Ramesh Hira
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Sea Of Incense & Perfume
“I always keep experimenting
with different fragrances and
their combination.”
They design perfume bottles, package and
prints; they create fragrances; they blend, fill,
and package perfumes; they colour and print
on glass bottles: Sea of Incense & Perfume has
gone from a small outlet to a manufacturing
facility producing 6000 bottles a day with over
500 different products. With a love of fragrances
and a dedication to regional tastes, they produce
mass market and individualised perfumes for
luxury markets, and have grown into a favoured
brand in the GCC. Having consolidated their
position as a market leader in manufacturing
and wholesale, they’re now ready to take over
the speciality boutique market.

Yasser Ahmed Al Muflehi

4*

37

86

75

96

* Financial growth category less than AED 20 – 50 Million

DUBAI SME 100 / 2013 Rankings

69

29
Al Shami Sugar & Grains Packing
“Of course there are some sacrifices
that we make along the way, but we are
always true to our vision and goal.”
Supplying branded and unbranded packet
sugar in sticks and sachets to airlines, hotels,
coffee shops, restaurants, catering companies
and business offices, Al Shami also produces
their own brand of sugars – Majesticdistributed across the GCC and in Yemen,
Jordan, Iraq, and parts of Africa. With plans to
possibly add some fifty lines of spices to their
product lines, the 14 year old company will
soon be running (currently under construction)
the biggest sugar packing facility in the
Middle East. To founder Khalid Al Shami, the
most satisfying feeling is his “having created
something from nothing.”

Khalid Al Shami

29*
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Geochem Middle East
“We lunged at the opportunity to have
a local, professional inspection and
testing agency led who are based here.”
One of the region’s leading inspection and
testing agencies that offers environmental
monitoring services, collateral management
services, and specialised technical manpower
supply to the petroleum, petrochemical,
agricultural commodities, food, water and
cosmetic business sectors. With Dubai serving
as a gateway that links the resource-rich Africa
with raw material requirements in the Middle
East and wider Asia, there is tremendous
opportunity for GeoChem to expand. The
region’s focus on strengthening the efficiencies
of the energy sector means GeoChem is able
to provide advanced testing and analytical
services for the oil & gas majors. With their
focus on standards and customer service,
they’re going global.

Pradeep Gopal/ Rajiv Bahl
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Paramount Computer Systems
“The utmost satisfaction comes from
the fact that we have created a valuebased company.”
Over the years, Paramount Computer Systems
has acquired the widest range of customers
in the region, including most major telecoms
companies in the GCC, several major banks,
Emirates Airlines, and other major regional
corporations.The company has also established
joint ventures with a number of brands in the
region like international giants such as McAfee
and Juniper. Paramount Computer Systems
was the pioneer in the information security
market in the GCC, and is a leader in segments
like identity and access management, ahead
of competitors like Oracle, SUN, and Novel.

G.Ramaswamy
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Corporate Business Services
“The challenge of never-ending
evolution keeps CBS sustainable and
at peak performance at all times.”
Essentially an Emirati service-based firm
offering business setup and company formation
solutions for both SMEs and mid to large firms
that are planning to or are already doing
business in the UAE. Since 2008 when they were
launched, Corporate Business Services have
grown their partner companies’ list from 5 to 45,
expanding consistently and at an astonishing
rate, despite the challenging economic
situations, engaging major global corporations
and successfully helping them set up their
businesses in Dubai. With branches in Abu
Dhabi and Qatar, Corporate Business Services
is moving towards expanding their portfolio
locally and regionally, with their exceptional
service standards always helping them excel.

Ayman Al Awadhi
CEO. Mr.CEO.
Ramesh
Mr. Hira
Ramesh Hira
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Nets International Communications
“Hard work, honesty, and
knowledge. If you have these 3
things, Allah will help you succeed.”
A services company delivering managed
services in the areas of unified communication
& collaboration, broadband networks (GPON,
LTE), routing and switching, data storage,
mobility and RF services, their dedication
is to expanding their client list with more
international Tier 1 brands like Cisco, Alcatel,
Ericsson, Huawei, and Etisalat. Having been in
the market for just over three years, they have
done remarkably well for themselves. To the
CEO and owner, Mr. Jahangir Ahmad, the goal
is to create 1,000 new jobs in the MENA region.
They’re already at over 120.

Jahangir Ahmad
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Adam Consulting
“Success is all about people who
can work hard and know when to
have fun.”
Adam Consulting is a global corporate
services company, providing comprehensive
international business advising, corporate law,
and financial accounting services to businesses
of any size. Adam’s professionals guide and
support entrepreneurs through the entire
life cycle of their business from inception to
exit, with its chairman identifying as a “serial
entrepreneur” since launching the company
in 2005 —an accurate depiction, considering
Adam has expanded to run 74 offices on five
continents in less than a decade. And their
next goal is equally ambitious: to be listed in
the London Stock Exchange, with revenues in
excess of USD 1 billion per annum.

Dr. Tahir Akhtar
CEO. Mr. Ramesh Hira

CONSULTING

Global Presence Local Expertise
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The Nail Spa
“The second you relax and assume
success is the very second you could
lose it all.”
The Nail Spa aims to deliver happiness. They
“understand that beauty brings happiness, but
more to the point, happiness brings beauty.”
Offering a haven from customers’ fast paced
lives and ensuring that they leave feeling
refreshed and revived, they have combined
high standards of service with a luxurious and
modern environment, at an affordable price.
Shabana Karim founded The Nail Spa in 2002
after she became disillusioned with the state
of beauty services in the UAE, and has since
consistently strived to ensure excellence in
everything they offer, working hard to attract
and retain talent.

Shabana Karim
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Pasta Regina

“Never give up. Once you put the
feet in the water you must swim –
floating, of course.”
“The passion for good original Italian food
that has his roots in my family history was
the trigger then a calculated business plan
and finally the business environment of Dubai
that make me feel that everything is possible.”
Pasta Regina is a manufacturing plant in
Dubai of food products like Fresh Pastas and
Pizzas for horeca and supermarkets, with its
own brand Stefano’s running on the side. With
everything sourced from Italy, the quality
Pasta Regina promises is exceptional. Then
after the start up, there is no turning back.

Stefano Brocca
...in cucina la regina!
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Advanced Baking Concept
“Product innovation has always
been key here, but if I had to really
pinpoint the people behind ABC.”
Fresh-From-Frozen. It’s a thing.
Jad Charafeddine talks with pride and
enthusiasm about how the idea first came
to him to start the region’s first frozen bread
and pastry manufacturer, adding a touch of
nostalgia to his affair with the ABC when he
reminisces of the bakery under his house in
Lebanon as a child. Operating since mid-2006,
the quality of ABC’s bread has competed,
quite successfully, with imported European
brands, a feat he credits to determination and
perseverance from his entire team.

Jad Charafeddine
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Zero Five Zero Telecom
“Focus on strategies, planning
based on research and development,
and investing in human capital.”
Professionalism, selected varieties, customer
care practices, quality assurance, careful
branding, after sales services and best
practices of business have all guided
050telecom in its mission to become the
leading telecom and mobile solution provider
in the Middle East. Now, with a comprehensive
range of business units – retail, distribution
and logistics, corporate, wholesale, mobile
care and franchising – they have clearly made
it to the front row. Their eagerness to grow is
never stalled though: future plans do include
regional expansion, but their real goal is to
manufacture their own devices very soon.

Saleh Ahmed Bin Masoud
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WMS Metal Industries
“It feels great to create a
sustainably growing business that is
truly innovative.”
WMS was set up in 2007 to produce stainless
steel garbage chutes to be installed in
buildings, becoming a leader in the sector
within a year, and branching out and
widening their product lines to encompass
various construction industry requirements.
In 2011, they began developing WMS Green,
an innovation driven business unit whose
main focus would be creating innovative
products. With international patents
registered and plenty of major partnerships
with construction firms in the pipeline, WMS
is on its way to achieving its ambition to
becoming a global contender.

Mohamed Nasser
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Lunatus Marketing & Consultancy
“Take risks and experience the good
and the bad. Teach yourself how to
adjust as you move forward.”
In a nutshell, Lunatus offers turnkey
representation for international healthcare
companies in the Middle East. With Dr. Lina
Kouatly guiding the company under her
Darwinian ethos, they are bound to a challenge
that she does not plan of giving in to: “it is not
the strongest of the species that survives, nor
the most intelligent but the most responsive
& adaptive to change.” Having moved from
managing Novartis regionally to launching her
own business, Lina is right on track with her
very well informed approach to consultancy.

Dr. Lina Kouatly
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Help AG
“I can only say you should only eat
as much as you can digest: anything
else is not considered to be healthy.”
Focusing solely on the security aspects of IT
systems, Help AG has established itself as a
trusted adviser to customers, including some
of the region’s largest government agencies,
financial institutions, airlines and other key
industry players, pushing themselves into the
upper strata of IT companies in the Middle East
and differentiating them from the pack. Faced
with the challenge of spreading awareness
for the need of IT security in a high-risk region
that panders to trends instead of maximising
internal security, Help AG has worked hard to
entrench itself. Now, they continue to diversify
and expand, gradually and carefully.

Stephan Berner
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Romana Water Desalination
& Distribution
“Personal experiences pushed me
to venture into this business, to do
what is virtuous.”
Bottling and distributing the one primary source
of life is a very important service to us all, and
Romana has pioneered a new revolutionary
way to do it: it is the first company in UAE that
offers 13 types of packages of water to suit the
varied needs of customers. With their vision to
establish Romana Water as the benchmark for
water processing and packaging industry in the
world, Romana is committed to providing pure,
safe, and quality drinking water throughout
GCC and India. It’s an honourable job very well
done. And now they’re ready to go global.

Pradeepkumar Padmanabhan
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Centena Group
“The key parameter is developing and
working in a cohesive and well bonded
team, always pushing the envelope.”
Centena Group is: Maritronics Dubai is one
of the pioneering companies in the marine
service segment since its inception in the early
eighties, primarily providing comprehensive
marine solutions, with particular focus on
navigation, communication, automation, and
calibration; Screencheck Middle East is the
leader in the sphere of providing solutions in
identification, bio-metrics, RF ID, smart card
and currency counterfeit detection; Emphor
FZCO is specialised in Life and Analytical
Sciences, Industrial Automation and Marine
Navigation and Communication Equipment
Sales. Next up: education, automation and
regional expansion.

Sanjay Raghunath
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Suntron Electronics
“The non-stop support from my people
and DubaiSME encourage me to take
Suntron to the next level of growth.”
Suntron introduced a ‘Blue-Ocean’ strategy
in 2006 by combining micro-financing based
on Islamic banking and electronics retailing.
The company successfully gained acceptance
and public accolade by commitment to
quality and meeting customer expectations
and won the Sheikh Mohamed Bin Rashid
Award in 2007 for the best retail business.
Each product before reaching the end point of
Sales is subjected to rigorous product review,
quality test, and ESMA certification. 2015 will
see them launch a bigger range of products, a
wider choice of brands, and a better interest
free instalment plan.

Mohamad Ahmad Bin Ghalaita

18*

42

55

69

47

* Financial growth category up to AED 20 Million

DUBAI SME 100 / 2013 Rankings

85

45
Levenbert Consulting
“We are all here for the customer
who is our first reason of existence.”
With a deep understanding of clients’
needs, wants, and demands, Levenbert
was established with the purpose of
providing consulting services with turnkey
implementable solutions. The company is
very much focused on achieving “Clients’
Delight” by delivering real value for their
investments. With a strong background and
extensive experience in customer service, they
passionately help clients succeed by offering
a seamless and culturally- sensitive solutions
built around international standards. The
firm’s deep understanding of what drives
clients represents the major motivator that
keeps it going in the industry.

Dr. Ahmad Tahlak
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Propertyfinder.ae
“Consumer experience is paramount
in everything we do.”
Established in 2007, Propertyfinder.ae are the
leading group of property portals across the
Middle East and GCC dedicated to creating
the largest real estate community of buyers,
sellers, renters, brokers and developers.
Michael Lahyani was simply looking to create
a new publication in Dubai when he stumbled
upon the real estate market and found the
online path to be the most realistic choice.
Since then, Property Finder has grown into
a regional brand that is driven by an internal
common hunger to do more for the business
and its customers.

Michael Lahyani
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CADD Emirates
“Exceeding customer expectations
by providing the most innovative
and comprehensive solutions.”
A prime example of adapting to markets
and growing by learning - being the best is
what CADD is about, even though this might
sound a bit of a cliché. In what is a highly
competitive market and a very fast paced
industry, providing solutions in information
and communication technologies was an
intentional move for the company that was
founded two decades ago, as a CAD and
drafting company, not exactly a technology
provider. Ten years after CADD was launched,
the firm diversified to great success. CADD is
now one of the leaders in their industry, with
recent regional expansion too.

Murali Gopalswamy
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Wilson Learning

“The best are participants who cannot
wait to change and people who really
want to help.”
Through customized learning and strategy
solutions, Wilson Learning helps organizations
of all sizes and industry sectors execute their
business strategy. Walking their clients through
all the necessary steps to creating better
training systems for their teams, and actually
providing the training, the transparency that
they work with has made them a strong player
in the learning and strategy business, with
clients who have come to value their practical,
hands on approach, inspiring them to continue
to produce more creatively, more responsively,
more effectively, and just faster.

Stephan Melchior
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Flagship Projects Marketing
“Dreaming big, keeping our feet on
the ground and saying no whenever
it’s right to do so.”
Flagship is an award winning creative solutions
provider and a market leader in nurturing
and developing projects for many regional
brands. Working along different channels,
from online, mobile, and social to traditional
communications, Flagship is dedicated
to providing comprehensive and unique
brand experiences, having developed their
signature communication methodology ‘Brand
Experience 3.0’ in their constant search for
more innovatively creative solutions to their
clients problems. A two time winner of the UN
World Summit Award for app design and a key
retail brand creator for Etisalat, Flagship is on
the right track to becoming a regional leader.

Shadi Hasan
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Ethos Consultancy
“Customer service should be set
at a high standard, regardless of
language and culture.”
In five years, Ethos has achieved tangible
success through the implementation of
innovative thinking, effective change
management and a self-effacing leadership
style. The spark of inspiration that motivated
Robert Keay was founded on a desire to
help improve service quality standards in
the Middle East – right from the beginning;
Keay has always been focused on carving
a niche for himself and his company. Ethos
constantly introduces new solutions to
the changing market and is able to attract
organisations, and its strong ‘people culture’
has undoubtedly been the driving factor in the
company’s success.

Robert Keay
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CommIT
“Believe in yourself, keep your head
down, work hard, work smart and
keep the fire burning.”
Offering comprehensive IT and telecom
solutions to companies of all sizes, CommIT
has cultivated longstanding relationships
with DMCC, Du Telecom, Microsoft, HP, and
Dell, with their ability to provide integrated
end to end solutions being a key selling point.
The story of how Satyen Agrawal, CEO and
founder, had hit rock bottom in the early
months of CommIT and lifted himself up
through sheer persistence and a refusal to
give in is intensely inspirational: a man with
AED700 to his name who kept pushing until
his business now makes AED18 million a year.
Remarkable achievements like these are rare.

Satyen Agrawal
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Diva Models
“Constantly reinvigorate your dream
and yourself, and never lose focus no
matter how hard the journey gets.”
An international modelling agency based out
of Dubai, providing everything from concept,
production, and management to a wide range
of events in fashion, marketing, and media,
Diva Models has grown from a simple idea
run by one person to a team of over 50 people
with a network of over 10,000 models locally
and internationally. Providing to the cream of
the crop, be they international fashion shows,
major media productions, or global marketing
and promotion campaigns for Fortune 50
companies, Diva Models has seen consistent
growth and has challenged itself to meet every
need in the market.

Nicole Rodrigues
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Maclines General Trading
“The ugly side of being an entrepreneur
is the loneliness. It’s hard for them to
feel what you do at the start.”
Exporting fast moving consumer goods to
African countries gave MAClines the start it
needed to grow into a large network of sales
and distribution for a multitude of international
brands across the country, with upcoming
plans to expand across the GCC and India.
The story here, however, is with Maria Sylvia
Fernandes, the woman behind MAClines and
the drive that brought her to the cusp of a
small business growing into an international
enterprise. Her passion towards what she does
and towards succeeding at it has been the
single most powerful driving force behind her
achievements. Words to live by.

Maria Fernandes
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Entourage Marketing & Events
“Self-belief, commitment to longterm
success and the ability to look Goliath in
the eye and saying we can do better.”
From Jordan to Dubai, in a short span of four
years, they have become market leaders
with clients like Coca Cola, du, and Google.
entourage marketing and events (they spell
it in all-lowercase) is a multi-award-winning
integrated live marketing agency catering to
the biggest brands in the region. And they
can’t seem to get enough. They know the
right language, they have that edge that lets
them let go and allow creativity to happen;
and they get that sometimes it’s about taking
that last step off the cliff to prove you can fly.
They’ve been flying.

Mohammed Tayem
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Flying Elephant Events
“Taking jobs with a short lead time
where others would say ‘sorry – no
way’ and coming out a winner.”
What once, sixteen years ago, started off
because a friend suggested buying a bouncing
castle and renting it out at kids’ parties has
now become a massive events company
that caters to around 3,000 events yearly.
Going from a birthday event organiser to a
‘we organise everything’ company, Flying
Elephant, and David Bayatti, its CEO, have
gone through quite a few journeys, with a
dedication to never balking at a project just
because it seems too difficult. Taking on
the tough work is what has made David’s
operation so successful, and so loved.

David Bayatti
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Innovative HR Solutions
“We do not finish a project until the
client is completely satisfied with
all work.”
Innovative HR Solutions (IHS) is the market
leader within the GCC for assessment and
development of human resources and has been
in business for over 10 years. Using business
psychology to enable companies to achieve
commercial success and provide tailored
solutions to suit the variety of organisations
they work with, IHS combines the largest team
of organisational psychologists and leadership
development specialists in the Middle East
in partnerships with eight international test
publishers to provide the best psychometric
tools and the best expertise. The why and how
is particularly intriguing: Nanette Maree Fairley
saw an opportunity and challenged herself.

Amanda White
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OP3 Design
“Our team is always trying to better
themselves every day, offering our
best to our customer.”
A creative communications company that
creates highly impactful and attractive
exhibitions and events experiences, OP3 works
with major oil and gas companies like ADNOC
and Qatar Petroleum as well as electronics
giants like Sony, with a client base of over 300
companies, this Dubai-based Singaporean
business has branched out to companies
regionally and operates on a global scale,
producing innovative and unique ideas across
the industry. With plans of vertical expansion
including a carpentry facility in early 2014, and
a more international client base, OP3 is aiming
bigger than big.

Charles Chang Kok Chye
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Bin Touq Fire & Safety
“Nothing is impossible: keep
planning, keep trying, keep moving;
nothing is riskier than stopping.”
A fast growing company providing the best
in feasible, economical fire suppression and
detection systems, Bin Touq ensures that every
solution is designed to satisfy each individual
client’s needs and adheres to UAE Civil
Defence certified design managers, engineers
and skilled technicians with a wealth of
experience. From concept to completion, they
are an industry leader in installations across
the full range of fire protection systems and
product, specialised in a diverse range of
applications, from commercial building to oil
and gas related sites.

Obaid AlMarri
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Gulf Seafood
“Continuous improvement of
operations is well imbibed in the
organisation’s culture.”
Gulf Seafood began operations in 1994 as
a seafood processing plant specialising in
premium quality seafood. The company
has benchmarked its operations using
international surveyors achieving the highest
rating. They employ the latest technology for
the production of freeze‐dried shrimp, along
with other specialised freezers, and have
recently launched an e-commerce portal that
delivers right to your home. Gulf Seafood
applies its global experience and expertise to
satisfy the local demand, and they have also
built an outstanding young team of Fisheries
Technology and Management graduates who
have contributed significantly to the growth of
the company.

Krishna Sethuraman
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AAA Roadside Assistance
“We observe, listen, and understand
the business needs of our customers
before recommending solutions.”
The idea of providing 24/7/365 Emergency
Roadside Assistance was introduced to the
Middle East in 1996 by AAA, which now caters
to all motorists in the UAE and GCC, providing
logistics and transportation solutions to almost
all automobile companies in the UAE. With
Paul Joseph, founder and CEO, having started
the business by physically and personally
assisting customers on the road in the early
months of the company’s formation, AAA has
since grown into a group of companies with
diversified markets, expanding to support Du
Telecom as their channel partners and, soon,
the Road and Transport Authority (RTA).

Paul T Joseph

45*

47

80

79

88

* Financial growth category up to AED 20 Million

DUBAI SME 100 / 2013 Rankings

101

61

Adaptive Technologies
“We always believed in punctual
delivery of quality and never
compromise on after-sales service.”
Adaptive Technologies was established in 2006
in Dubai with a vision to support the consumer
electronics retailers and enhance their sales
by protecting their live display merchandise.
The first to introduce the ‘touch and feel’
concept of live products, their unique and
customised services allow clients to leverage
everything they know, entering into proactive
relationships with them. With clients like
Sharaf DG, Plug-Ins, E-Max, Jacky’s, Nokia,
Blackberry, Samsung, LG, A-Ghanim (Kuwait),
Extra (Saudi), Ooredoo (Qatar), and Viva
(Bahrain) and offices around the GCC, this
once home office has now grown into an everexpanding enterprise.

Sarath Sanu
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Mycom Systems
“Innovate and create your market
segment within your target market.”
Mycom Systems is primarily an IT Software
Solutions providing company, specialised in
providing solutions to retail and restaurant
businesses. Making software for equipment
such as Point-of-Sale systems and other barcode
reading equipment, all developed in-house in
Dubai, they strive for innovative ideas, fast
response, and smooth interactions. Capitalising
on the lack of locally designed (and locally
minded) retail management systems back in
1997, Mycom established itself as the premium
developer for systems targeting local businesses
and meeting their needs. From then on, it was
about staying up to date with the hardware
updates manufacturers keep rolling out.

MYCOM

Dev Gnana Olive

Retail & Hospitality System
Specialist
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Time Oak Hotel & Suites
“Our strength is generated from
our commitment to customers,
management, owners, and colleagues.”
TIME Hotels is a hotel, hotel apartments and
facilities management company, currently
running seven buildings in Dubai and Sharjah.
Over the year, TIME expects to see significant
growth —something that they have proven
they are very good at since they opened
their first hotel in 2007. Strong believers
in the value of having a clear vision, they
have dedicated themselves to maintaining
unobstructed direction and a determination to
provide the best services to their clients while
recognising the consistently changing needs
of customers, clients, and the environment in
which they operate.

Mohamed Awadalla
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DAS Collection

“Do what you love, keep your
identity and stay focused.”
DAS wanted to reinvigorate the abaya, giving
it a new face while maintaining its heritage
and traditions, empowering women who wear
them by redefining conservative style. Setting
trends all over the world, they find inspiration
from an eclectic mix of international cultures,
always grounded in Emirati culture and
the rich traditions they find here, at home.
Pioneers in their efforts, they have won
awards and showcased their work globally.
They have created the equivalent of that
perfect must have black dress with their
signature DAS cut, and their story is definitely
one of absolute creativity.

Hind Beljafla
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Infotouch

“Dubai, the city of endless
possibilities, inspires and
motivates you.”
Infotouch has grown to be in the league of
systems integrator and e-solutions provider,
undertaking turnkey IT projects for e-services,
e-solutions, business automation and tier 3 IT
infrastructure and IT security solutions. Their
major business comes from Governmental
and large enterprise clients and equally strong
incomes from SME customers. Developing
niche markets into full fledged business
relationships and partnerships, Infotouch is on
the brink of going regional, while also internally
expanding their care for and focus on employee
satisfaction. International standards, inside
and outside the company.

Amitabh Tiwari
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Satellite Visual Communication
“We love the effect we have on
events - we see it in the faces of our
clients’ audiences.”
Satellite defines “death by PowerPoint” as
“a phenomenon that uses uninspired, textheavy slides to lull audiences into a coma”
and John Quinn got the idea to build a career
around banishing it. They have developed
into a business creating communication that
engages attendees, applying their work to a
range of technologies including smart phone
apps, audience response systems and new
presentation techniques. For those who want
their presentations to engage their audience
in an interactive conversation that leads to a
closed deal, a new customer or partnership, or
a round of funding.

John Quinn
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Appetite Catering Services
“We would say stay true to your
original plan, but evolve to meet
your customers’ requirements.”
Appetite is dedicated to providing high quality,
fresh and healthy food to busy business people.
With the focus very much on healthy lifestyles
dominating everyone’s lives, in 2011 Appetite
launched its new brand 1762 Deli, allowing
the husband and wife duo to stay true to their
original concept, maintaining top of the line
food products for a selective customer base
that wants good, reliable catering.

Suzi Croft
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Zams International
“Product innovation, understanding
customer requirements, and access to
capital is key to survival.”
Zams International was founded in August
2001 by Murtaza Fazal and his wife Maryam
Fazal. As a young and dynamic company, it
soon established itself as one of the largest
suppliers of processed food products. It is an
export management and marketing company
representing brands such as American Garden
and Diamond aluminium foil, as well as
manufacturers and in-market distributors in
many countries. Zams is uniquely qualified to
market, distribute, promote, advertise, and
manage brands with professional programs
specifically tailored for individual markets.

Murtaza Fazal
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Global Trust Enterprises
“You have to first be honest to
yourself, no matter the outcome.
You cannot dictate the results.”
Performance with integrity is the guiding
principle behind Global Trust Enterprises, a
leading supplier of a wide range of products
catering primarily to the oil, gas, and
petrochemical industries in the Middle East and
North Africa region. Dedicated to doing their
job correctly so that their client’s job becomes
easy, founder and CEO Abdul Aziz stresses that
it was a tough journey, but their perseverance
saw them through, despite consistent hurdles
along the way. Today, their website boasts a
1000% growth rate since inception, which is
more than a little impressive.

Abdul Aziz Mohammad Yousuf
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ABCO Middle East
“Teamwork can take a company to
unimaginable heights.”
Master distributor of American Block
Mfg. Company, a manufacturer of drilling
equipment used in the oil and gas industry,
with access to markets in the MENA, CIS,
Indian sub-continent, Asia Pacific, and
Australia (basically, all of Asia). Founded by a
CPA who had an entrepreneurial streak, ABCO
has grown strong in the eight years since it
was founded, and Valmik Desai has learnt a lot
along the way in order to meet the tremendous
challenge —particularly the importance of a
strong team and a well -oiled machine that
allows everything to run perfectly smoothly.

Terence Robert
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MEPCO Gulf
“Protect your team as if it was your
own family.”
Trading in paper and pulp in 24 countries,
MEPCO was founded in 1997, in Cyprus,
moving to Dubai three years later, and
growing to become a regional powerhouse
in their industry, they now have regional
offices in India, Tunisia, and Lebanon, where
they continue to deliver on every project they
take, continue to keep up to date with all
developments and forecasts in their industry,
and maintain impeccable service standards.
Ultimately, to Fadi Baaklini, it’s been about
the people he’s worked with, the journey, and
the desire to make a difference, in the industry
itself and to people.

Fadi Jean Baaklni
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The Box Self Storage Services
“Perseverance, persistence,
believing in yourself and never
giving up.”
The Box is all about state of the art high
security storage facilities, accessible 24/7,
packaged with a moving service and supported
by exceptional customer service. Started as a
home-run business hosted at founder Wadih
Haddad’s home in 2006, their first formal
facility was in Al Qouz in 2007. Now The Box
runs operations across the UAE, with 15
storage facilities, partnerships with storage
companies, and even run a service in Beirut.
That, specifically, is the new stage: going
regional. A company that has scaled itself with
its customer base, its direction is clear and its
mission unvarying.

Wadih Haddad
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Triple Crown Shipping and Logistics
“Putting a great and motivated team
together is definitely the strength
behind the desire to keep going.”
With over 35 years’ experience in freight,
transport, and logistics, Ishwar Jodha has
kickstarted a company that has become a
leader in its field, with memberships to some
of the most exclusive and effective worldwide
freight networks. Working from a three-spoke
approach of the ‘triple crown’ the company
endeavours to serve customers with heart,
class, and stamina by sea, land, and air.
Established in 2004 as a small operation
“handling sea freight bookings for a few
select friends,” Triple Crown has grown into an
enterprise set to take on bigger challenges.

Ishwar Jodha
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Nirsun Technology
“We sometimes have to work
overnight to get the job done.”
Almost sounding like a surveillance and
biometric tech aficionado, Shailendra
Rughwani is fascinated by the potential of
new technology to enhance security, and that
pretty much sums up how he found his way into
founding what has quickly become a leading
supplier of security products and solutions. Not
satisfied with just importing tech, Nirsun has
developed their own wireless voice recording
product, designed and produced locally and
supplied to companies in the UAE and the GCC
region. From IP/CCTV brands to basic biometric
door access products, they cater to a holistic
list of security solutions.

Manzoor Mojib Fatmi
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Prodesign Advertising
“Bring in teams from various
educational and cultural backgrounds,
to cater to clients’ needs.”
Based in Dubai, Prodesign is a full service
advertising agency in operation since 2000,
constantly pushing their boundaries and
expanding their creative acumen, developing
a stronger, wider client list and enhancing and
diversifying their resources to be able to take
on more. Success upon success, they have done
wonders with clients, consistently producing
out of the box solutions to new communication
challenges as they go along. Working as hard
as any agency, they tend to go that one extra
mile, or three, depending on what is needed to
get the right job done.

Majid Al Suwaidi
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Walls & Floors Middle East
“There’s the good, bad, smooth,
and challenging. You keep moving
forward. You never stop.”
Walls & Floors has been at the forefront of
the wall and floor coverings industry since
its inception as BSH Trading in 1997. With
its exclusive products teamed with perfect
customer service, it has grown from a small
shop to one of the top providers of quality
products and services in the interiors business.
Representing an array of international brands,
they started with just one Dutch area rug
company over 15 years ago: today, gradually reestablishing themselves in the 30 countries they
exported to in 2008, and have become a sought
after name in the industry for all interiors.

Reza Nikzad

Walls & Floors
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Coffee Planet
“I think entrepreneurs have a hunger
for continued success. Never think
you’ve made it.”
The definitive petrol station coffee shop in
the UAE, they launched 8 years ago to fill a
gap they found in the market, a market of
drivers who passed through fuelling stations
consistently and are always on the lookout
for quality coffee, eventually opening roasting
facilities in Dubai and Malaysia. Today, they
have branches in Oman, Pakistan, Qatar, and
Malaysia as well as most recently setting up
a base in the Netherlands. Intent on bringing
great on-the-go coffee to everywhere they
touch, they cater to hotels all over Dubai and
distribute wider still.

Robert Jones
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DuExcel Dubai Consultancy Training
& Research Centre
“Vision, mission, realistic objects.
Then the feasibility studies, the
business plans, and values.”
In 2002, after a comprehensive study of
the market in Dubai at that time, Ahmed Al
Mansoori found a market that had yet to evolve,
and a gap that needed to be covered, quickly:
the management consultancy game had been
largely untapped, especially for government
and local private organisations. They launched
to include technical and financial feasibility
studies, business plans, consultancy and
training in various management, financial,
and HR fields. Today, specialised in assisting
entrepreneurs, they have become a market
leader and a key contributor to sustaining
SMEs in Dubai.

Salma Abdelgadir Bagsair
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Abcon International
“You need a proper network, a
reputation among your industry,
alongside all the essentials.”
Marketing and distributing pharmaceuticals
across the region, Abcon has nurtured
relationships with manufacturers that allow
them to become a single window destination
for numerous pharmaceutical products,
with Dubai’s convenient location, accessible
logistics, and impressive infrastructure making
it very suitable for the import and re-export that
Abcon thrives on. In the coming months, their
goals are to diversify, introducing a variety of
new produces and building partnerships with
new brands, to further consolidate their strong
position in the MEA healthcare industry.

Suja Mathew
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Tonnit Design & Advertising
“At times I have to go with lot of gut
feeling based on my past experience
and client requirements.”
Tonnit Design is a design boutique dedicated to
the art of visualising ideas, design specialists
exploring every facet of communication.
Imagineering – a sense of art used in the
most imaginative way. Inspired by Stefan
Sagmeister, David Carson, Weiden+Kennedy,
Droga5, and David & Goliath, the challenge
of converting the regular and mundane into
design led visuals was what drove Tonnit
Thomas to launch the agency that pursues
design led communication of the highest
standards. With their first five years being
highly successful, their next goal is to become
the region’s leader in quality communications.
Not too difficult, considering.

Tonnit Thomas
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Cyquent Technology Consultants
“Be frank, open and caring to the
people who you work with.”
With years of expertise at Microsoft and GBM,
Praveen Thawani could see a serious gap in the
IT solutions and services large multinationals
could offer to local markets, and was very
well-suited to fill that niche. Today, it’s no
longer really a niche: building on solid business
development, Cyquent focuses on ensuring
security, mobility, and unified communication
at enterprises with their implementation of
cloud computing and other technologies.
Branching into virtualisation solutions and
data services enabling e-commerce, web data
harvesting, and data analytics, Cyquent is
a leading provider of cutting edge scalable
customer focused and driven industry services.

Praveen Thawani
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Emirates Trans Graphics
“Inspire yourself, take calculated
risks, and always be positive.”
The only local Emirati business that is
exclusively in the graphic arts, printing, and
packaging field, Emirates Trans Graphics has
established relationships with global industry
leaders and implemented a network of the
best technologies for prepress, digital printing,
security print tech, and packaging equipment
supply and solutions in the GCC, Yemen,
Sudan, and Iraq. With a passion and love for
what he does, founder and CEO Mohammad Al
Hashimi has dedicated himself to excellence in
his work, pushing the envelope every day and
never accepting anything as impossible.

Mohammad Al Hashimi

24*
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68
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Xpertlearning
“Seeking help whether internally or
externally has helped us tremendously
in steering our ship to success.”
Boasting the largest digital and online learning
content in the world, XpertLearning has
got it down: a great product supported by
exceptional personalised face to face customer
service. Learning from everything they’ve
experienced and from every client they work
with, establishing partnerships globally so that
they can better cater to their regional market,
XpertLearning works consistently for the
enhancement and growth of their customers.
The goal is to always improve employee
performance and learning capability for each
of their clients, and they have been doing
marvellously well.

JanineMr.
Croft
Paul Michael Gledhill
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77

78

73
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TASC Labour Services
“The ride has been very hard, but
enthralling and fulfilling. It’s fun
coming to work every morning!”
Staffing solutions that cover everything from
recruitment to operational management,
catering to blue chip companies across the
region, TASC is an outsourcer par excellence.
Handling short and long term contracts, across
40 job functions, they are driven by the desire
to create, to excel, to win, to make a difference.
Such motivation is hard to come by, and a
passion like this is exactly what has allowed
them to weather storms and keep growing.
With plans to diversify, through expansion and
innovation, it is next on the list.

Mahesh Shahdadpuri
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Regal Traders

“There is no substitute to quality &
customer loyalty.”
Running a business that spans 60 years and
was inherited from his father makes Raju
Shroff’s job just a little more impressive.
Modernising the business that was once a tiny
little shop opened in Dubai in 1952, selling
everything – electronics, watches, textiles,
luxury consumer goods – into a corporate
operation fully diversified into distinct
companies, Regal Traders stands out as the
flagship organisation providing some of the
best textiles in the region.

Raju Shroff

17*
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* Financial growth category AED 100 – 250 Million

126

DUBAI SME 100 / 2013 Rankings

86

Ritmo Furniture Trading
“Dedication and perseverance of
my workforce, quality products and
consumer focused approach.”
Since Ritmo was founded in 1994, they have
managed and supplied total office solutions
to a massive list of multinational, private, and
governmental projects in the region, quickly
becoming one of this region’s most preferred
names for one-stop-office solutions. Besides
offering high-quality and modern designed
furniture from both Europe and the Far East,
they cater to very specific needs such as
space planning and fit out works, providing
sophistication and elegance as the core of all
that they produce. Working with hotels and
in hospitality in general as well, they are now
ready to expand regionally.

Asem Mohd Amin Fikree

14*
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91

83
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M.R.S. Pacakging
“Delivering value and service to
our customers, far in excess than
promised, is the key.”
A leading provider of food services to
concession companies across the country,
and the region, you’ve probably encountered
their products at some stage in cinemas,
theme parks, or elsewhere in the hospitality
industry. From the USA to the GCC and
MENA, the CEO has systematically
developed enduring relationships with key
stakeholders, and has built a small operation
into the supplier of pretty much anything
you find at the cinemas that residents of
the Middle East trek to on an almost weekly
basis. His differentiator? Creating value and
distributing top of the line products.

Manu Soni

20*

34
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Techlink Systems
“IT innovations have always
inspired me, leading me to start
this business.”
An early entry into Dubai’s ever-popular IT
retail sector, Techlink was launched as a
single shop trading entity in 2000, growing
to a corporation operating in seven different
markets across the GCC and India, with 24
retail outlets providing over 100 brands.
With passion as the backbone to all they do,
they have now launched their own brand,
Xplore, and the first virtual store concept in
the UAE. Their focus now, while maintaining
their exceptional customer service and their
passion for their product, is to take Xplore on
a global scale and expand their operations into
other countries.

Mohammed Shameer
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Tablix Technology
“Our daily experiences are what keep
us going in our business.”
Tablix is the Arab Gulf’s well known ELV
(Extra Low Voltage) Systems Integrator and
ICT engineering, consultancy and project
management company. We provide integrated
solutions for the design and deployment
of network infrastructures, automation,
communication and integration, the hallmarks
of an Intelligent Building. Tablix undertakes
the complete design and building of all ELV
Systems, and has become recognised for
delivering world class solutions to a variety
of premium clients. With the ever fluctuating
market dynamics, they have developed a
system of balance that keeps them going
by keeping them ahead of the competition:
always partnering with the best platforms.

Gopu Nair
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Halley’s Comet Tourism
“We believe transparency is
critical to serve our industry
and rebuild trust.”
In 2003, Ali Abdalla Hassan Ahmed Al
Zarouni responded to the nagging urge of his
entrepreneurial self and ventured into Dubai’s
potential as a tourist destination with the
launch of Halley’s Comet Travel and Tourism,
a business that has, since, cultivated strong
corporate connections as well as a dynamic
and expanding consumer base. With outbound
travel changing after the crisis in 2008, and
corporations tightening up significantly,
Halley’s has had to rely on inbound flyers —a
market that is plentiful in Dubai. With several
awards to its name, this once small agency has
made it big, and is going global.

Ali Abdalla Al Zarooni

36*
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Barrel Energy
“Creating a business is hard work.
Passion makes it more enjoyable in
good times and bad times.”
With a commitment to quality, health,
safety & environment, Barrel Energy
provides petroleum product distribution
services, transportation logistics and
emergency response services to the trucking,
manufacturing,
construction,
shipping,
utility, energy, chemical, telecommunications
industries and government services of any
size or complexity anywhere in the UAE. Over
the past six years Barrel energy has continued
to provide more than 100 clients, including
Siemens, Samsung, Jumeirah Group, Emirates,
RTA, and TNT, across the UAE with supply &
distribution of quality fuel products.

Mohammed Bin Ahmed Abulhoul

11*
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Lama Desert Tours
“Hard work and determination are
the two keys for making it. Adapting
to change is the other vital tool.”
Providing beautiful holiday experiences and
converting them to long cherished memories is
the mantra of the firm. Offering a wide range of
services which includes Hotel accommodations
(local/worldwide), inbound and outbound
tours, Desert safaris & Dhow cruises, fishing
trips, organising seminars & meetings Lama
Desert Tours is able to meet a wide range of
its travellers’ needs. Having its own facilities
such as three impressive desert campsites, two
cruises, a large fleet of luxury cars and coaches
enhances its service offerings. Lama Tours has
also been endorsed as one of the official tour
operators to conduct their safaris inside the
Dubai Desert Conservation Reserve by various
Dubai Government Departments.

Kulwant Singh

8*
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Connect4 Digital Printing
“We move forward as a whole in
striving to surpass our own progress
with even greater success.”
Connect4 positions itself as a leading specialist
in digital printing in the UAE, masterfully
communicating in written words and images
rendered with remarkable clarity and distinct
colour representations. They have consistently
worked hard to provide top of the line printing
services to everything from executive digital
printing to design and services, meeting every
need head-on and ensuring they build strong
relationships with clients and consumers, be
they individuals or large enterprises.

Maryam Abdulla AlMulla
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NAHAR Building Materials
“We live and breathe our mantras:
hard work, dedication, planning,
honesty, risk-taking, right attitude.”
Ethical, honest, dependable, and responsible
are words that get thrown around lightly in
business, but with Nahar it is an integral part
of how they operate. Handling the supply and
installation of wood flooring for all purposes
(residential, commercial, or industrial), they’re
exactly the person you want to deal with if
you’re set on installing wood floors (and who
isn’t!?) for your home, office, or restaurant.
Bringing that homey feel with a customer
service ethos that makes you feel like you can
relax and trust them.

Vakil Mohammed
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Al Wegdaniyah Transport Solutions
“To master and trust your business
with love and dedication.”
Al Wegdaniyah Transport Solutions offers all
types of transportation services to businesses
and corporate clients. With a very hands-on
entrepreneur, Al Wegdaniyah is extremely
quality- and client-centred, they have quickly
evolved, since their decision in 2007, from a
small car rental service to a comprehensive
transportation company, catering to clients
such as Dubai Mall, Emirates Airlines, Majid
al Futtaim Malls, Dubai Taxi Corp, Du Telecom,
Nakheel DragonMart, and RAK Airways.
They’re all over the place, providing behind the
scenes transport services to top local brands.

Hussain Al Tahri
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Exclusive Acrylic

“Always execute careful planning
and be prepared to put in the long
hours when needed.”
Exclusive Acrylic is among only a handful of
companies worldwide who implement heavygauge fabrication of Plexiglas (AKA Acrylic or
PMMA) to make all manner of architectural
features both indoors and outdoors, with
specialisations a wide variety of services,
including sculptural works, artistic skylights,
custom furniture, and exquisite staircases.
Their turning point came in 1993, when they
were commissioned to build a 9.5 tonne replica
diamond for the Sultan of Brunei, which now
sits atop a golden arch in Brunei, shifting them
from a small operation producing furniture,
small artisan object, displays, and signage into
a dedicated architectural features.

Bodhi Brandes

EXCLUSIVE
Acrylic
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ASK International
“Mitigate risks where you can; listen
to rumour (when it affects your
business) but work on fact.”
ASK International is a professional security
provider, focused predominantly on the high
end retail, hospitality, event, maritime and
land environments. It is truly international,
with operations in the UAE, Iraq, East and
West Africa, Oman and other GCC countries.
Dedicated to maintaining quality standards
with professional clients, they have grown
swiftly from a low level man-guarding
company providing uniformed security guards
to a truly international high end security
brand. With a business model that enriches
economies like Zanzibar as well as running
high level security across the Indian Ocean
and in the UAE, Ask is making it.

Saif Bin Hadher Al Muhairi
CEO. Mr. Ramesh Hira
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911 Fire Fighting & Safety
Equipment Installation
“Our innovation strategies make
us stand out in the industry.”
911 is one of the leading service providers
of fire protection systems in UAE, providing
inspection, testing, installation, rectification
and maintenance of fire alarm and fire fighting
systems for almost 500 clients, including
Emirates Group, Ahmed Seddiqi & Sons, Asam
Investments, Habtoor Motors and Group,
Meydan Group LLC and Lootah Group of
Companies, as well as several five star hotels.
Realising the value of integrity, excellence,
fairness, community and stewardship early
on, 911 has built strong trust with its customer
base and has grown phenomenally quickly,
with current plans looking outside the UAE.

Mohammed Al Ahmadi
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Barcode Gulf
“The most important asset of any
organisation is the human capital.
Passion drives everything.”
Barcode Gulf provides its customer’s solutions
for increasing their operational effectiveness,
using various automatic identification
technologies like Barcodes, RF ID, Wireless
etc. The technological advantage, effective
post-sales support and customer satisfaction
makes Barcode Gulf stand out as a company
to do business with. The founding members of
Barcode Gulf had a passion to start a business
on the leading edge of technology that will
enable them to deliver superior solutions
to their customers and they’ve been doing
exactly that, over the last 13 years, which
has brought them to clients like ADNOC and
Dubai Airports.

Madhu Pallath
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Khairallah Advocates &
Legal Consultants

“I work hard, share, and encourage
other people to do the same.”
Five years ago, Jouslin Khairallah launched
her own firm with one employee. Today, she’s
managing a team of ten people specialising
in corporate commercial cases, dispute
resolution covering both civil and criminal
cases, as well as construction, real estate, and
maritime matters and personal affairs. With
a desire to affect social change through the
use of legal discourse to resolving disputes,
Jouslin works hard to make her presence felt
throughout the country, and has plans to
open a new office in Abu Dhabi soon, before
branching out regionally. Big plans for a once
single-person operation.

Jouslin Khairallah
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